
Benefits as a Service.
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PROBLEM 27%
… regard themselves as 
„highly effective“ in terms of 
their benefit strategy.

… use effective 
digital tools to drive 

engagement

… have effectively tailored 
their benefit portfolio to 
meet their workforce needs

32%

… are already facing the 
consequences from a 

shortage of skilled 
professionals

Growing legal requirements 
are constantly increasing 
liability risks for employers

43% 19%

… of businesses planning to 
focus on the effective delivery 
of benefits to employees.

70%



Benefit  
Portfolio

46% 68% 34% 62%

Benefit 
Financing

38% 70%

Talent  
Experience

40% 66%

Benefit 
Administration  
& Operations

22% 56%

Benefit 
Analytics, insights  

& reporting

The Benefit Focus for Organisations
last 3 years

next 3 years

+22% +28% +32% +26% +34%
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360º Platform 

to save time & money

to increase engagement

to get relevant insights & reports 

Solution
Create an effective benefit strategy
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Product

Get personalised 
benefit 

recommendations

Get relevant 
insights & 

recommendations 
for action

Optimise your 
workflow



Provide your 
employee with an 

own account

Enhance talent 
experience & 

interaction

Let your talents decide 
what they need
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Target  group People Business & services 

Early Adopter

digitally accessible

socio-demographically 
attractive 
(above-average young & well-paid 
workforce)
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What it  
needs

attractive benefits  
& effective categories

Talent Experience & Employee 
Involvement

Operating Costs, ROI, benefit 
costs & risks

Trust &  
Legal Certainty

making Benefit Usage 
predictable through 

AI & ML

Objective 
Workflow Optimisation & Outsourcing of 

Benefit Services



9

Business  
ModelUser Fee  

5 EUR/employee p.m.

Basic 
189 EUR p.m.

Plus 
259 EUR p.m.

Premium 
389 EUR p.m.

Setup Fee 
1.950 EUR 

4% Commission Benefit Partner

+
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Market 
validation

Total: 

2,6 Mio. Enterprises  

31,6 Mio. Employees

Target: 
464 Tsd. Enterprises  

19,8 Mio. Employees

12,7%  
average revenue growth for specialised HR 
software providers (2019, GER)

556,4 Mio EUR  
sales volume 2019 (GER) 
(Specialised HR Tech Solutions)

14% 
average % of payroll spent 
on benefits (upward trend)
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Competition
PRODUCT 
FEATURES

Needs analysis

Software solution

Legal framework

Personal Development 
benefits

Usage of AI & ML

recommendations  
for action



Team
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Anika Brunner 
Founder & CEO

René Chomse 
Data Scientist

Almut Rist 
Marketing

Rock Invest GmbH

VB Business Group5+ yrs experience in HR and 
Consulting 

 
Expert in 

Corporate Pension-/Benefit- 
Schemes and Recruitment 

 
Strong experience in building 

HR strategies & processes, staff 
retention and People Analytics

Expert in Data Science 
& Analytics  

 
M.Sc. Economics 

Graduate, University of 
Hohenheim 

 
High Knowledge of 

database structures & 
use of data

Specialist for Communication 
Design and Social Media 

 
Graduate at the Stuttgart 
State Academy of Art and 

Design 
 

Profound understanding of 
design and communication 

strategies
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What we are 
looking for

Businesses who need an effective 
benefit strategy

CTO & IT Specialists 

Cooperations & 
Benefit Partner

Seed Funding up to 500k  



Sounds good? 
 

info@finbrand.de 
www.finbrand.de

mailto:info@finbrand.de
http://www.finbrand.de
mailto:info@finbrand.de
http://www.finbrand.de

